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Personal Branding 101
ersonal branding is not just a trend. Given
the current job market, employers have the
pick of the liIer and you can bet that they will
choose wisely.
Personal branding is not just about creaRng
a logo: It is the focus on our unique skill sets
and markeRng them to others.
Yes, creaRng a personal brand can seem
daunRng and Rme consuming.
However,
creaRng a brand that sRcks may be one of
the best moves you will make for your career.
A[er all, ﬁrst impressions mean everything in
a world that is ﬁlled with messages and
adverRsing campaigns. Your personal brand is
the essence of who you are and who you
want to become. So choose wisely….
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Consistency is Key

Just as a farmer marks his caIle with a branding symbol, so
should you put your brand on everything you produce. Your
personal brand can become an asset to your personal
organizaRon. Create a consistency with your brand. Use your
core mission statement as a cohesive foundaRon throughout
your resume, cover leIer, social media, por`olio and
interview. Keep the same mission statement through your
iniRal branding campaign to ensure your message reaches a
wide audience and the right audience. It is ok to gain
exposure for your brand so don’t be modest–spread your
mission statement and personal brand aggressively.

Your name, Inc.

Your personal branding mission statement will be your guide
and roadmap for the enRre personal branding process. Think
of yourself as an actual organizaRon or enRty. With every
decision you make, make sure it supports your core values
and mission statement. When your mission statement and
goals are completed you are ready to jump in and complete
the ﬁrst stop on your personal branding roadmap.
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4.
Brainstorming can quite possibly be the most
important part of the personal branding process.
Brainstorming takes @me: So, take some @me to
think about the answers to these ques@ons.
Consider engaging a small group of honest friends.
Follow these steps and you will be well on your
way to crea@ng your own brand.
1.Make an experRse list of the top three areas you
would like to be recognized as a leader in.
2.Make a list of the top ten qualiRes you believe you
embody. What are your strengths? What are you
good at? Be honest. A potenRal employer can tell if
you are making something up. Make a list of what
you actually do well — not what you want to do
well.
3.What are your career goals? What are your short
term and long term career goals? What are you
passionate about? Don’t just write your goals in a
list. Phrase them in a professional manner as a “to
be” phrase (e.g., to be recognized as a leader in the
ﬁeld of hospitality public relaRons). Compare the
two lists and ﬁgure out which area would be the
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best for you to be an expert in: which is most ﬁkng
with your career or job? From here you can narrow down
your experRse list to one subject
Write a 15 word, or less, descripRon of yourself as it
pertains to the ﬁeld that you hope to work. This
statement should reﬂect your personality and aﬀecRvely
communicate what you want a potenRal employer to
know about you. This is your personal branding
statement.
Personal
branding
expert
Dan Schawbel recommends including qualiRes that makes
you compelling and unique. He also recommends
including any area of experRse in your core mission
statement.

Claim your Stake

Cyberspace is growing rapidly, so claim
your domain name now. Sites such as
godaddy.com are great resources for
purchasing your domain name. Also,
create an e‐mail that reﬂects your
personal brand.

Create an online niche or
community
Using your area of experRse, create an
online community through your blog.
Network
with
other
industry
professionals to create niche blogging
communiRes and conRnue to plug
your personal branding statement and
area of experRse.
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Hos@ng

•Blogging is the next stop on the personal branding
roadmap. Host your blog either on your Web site or
blogging pla`orm such as wordpress.com or blogger.com.

Content
•Your blog should oﬀer Rmely, relevant and compelling
informaRon in your area of experRse. If you are aﬃliated
with an organizaRon you may want to consider blogging
about your organizaRon. If not, decide an angle for your
posRngs. Who is your audience? What will they want to
know from you? EssenRally, you need to oﬀer
informaRon that is valuable and informaRve. Link to
other blogs and provide interesRng informaRon that will
keep readers coming back.

Schedule

•Your readers will expect a consistent posRng schedule.
Make a calendar and pick a speciﬁc day(s) of the week
that you will always post. Most importantly–sRck to your
plan!
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Resume

When looking for a job in your area of experRse, consider pukng your
personal branding statement at the top of your resume, cover leIer or both.
Your resume should be no more than one page and should be designed to
appeal to the industry in which you are applying.

Cover LeOer

Cover leIers should not read like a template. They should reﬂect your core
personality and branding statement while remaining professional. In the ﬁrst
two paragraphs, highlight the qualiRes that make you stand out. Then
acknowledge why you are the best candidate for the posiRon.
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CreaRng
a
personal
branding
campaign creates an advantage that
will put you ahead of most candidates.
PreparaRon is key in any interview.
Research
the
company
and
interviewee. What are the company’s
core values? What is their mission
statement? What are the most recent
news of the company? Ask speciﬁc
quesRons to ﬁnd out more about the
organizaRon and to show you are a
though`ul candidate. Also, ﬁnd ways
to talk about your personal brand to
show you are willing to jump in.
Always bring at least two copies of
your resume and bring a list of
references to share that can tesRfy to
your personal brand.
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Engage

If you are going to brand yourself using social
media, you have to start engaging with social
media. There are hundreds of social media and
micro‐blogging pla`orms on the Web and it’s
impossible to uRlize them all in your personal
branding campaign. Start with one or two. The
big ones are TwiIer and Facebook.
Tips
•Upload a professional photo of yourself and
use the same photo for all social media sites.
•To be recognized throughout all social media
avenues, and to create consistency among your
brand, use the same username for all social
media sites.
•Use your personal branding statement and link
to your blog or Web site.
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•Engage with other professionals in your
industry and provide Rps or trends for readers.

Proceed with Cau@on
Your personal brand on social media may be an
organizaRon’s ﬁrst impression of you. Studies
show that in most cases potenRal employers
will almost always check social media sites to
research an employee before they even call for
an interview.
Therefore, any informaRon or photos you
share online will be found and may work
against your personal brand. Use your personal
brand in conjuncRon with social media to
encourage communicaRon and conversaRon
and ulRmately drive traﬃc to your blog or Web
site.

Your personal brand is now created and
you are beginning to market yourself
through social media and your blog, as
an expert in your area of exper@se.

Listen
Listening is a key component to
maintaining your personal brand. Listen
to what others are saying about your
brand to improve your product and
engage with them.

Engage
Your personal brand is meant to be
shared with others. With a personal
branding statement and a presence
online you will have more than enough
opportunity to engage with others in your
industry
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Business luncheons, cocktail parRes and networking
events –These are all of the places you can, and should,
weave your personal brand into conversaRon. As you
become comfortable with your personal brand, pracRce
talking about it with your close friends and family. You
want your personal branding speech to be perfected. Tell
who you are, what your area of experRse is, and provide
the avenues in which you communicate your area (i.e.,
blog, social media) on your business card.
Your personal brand is a part of you who are—so don’t be
afraid to talk about it with friends, family and other
business professionals. If you are hunRng for a job, use
your personal brand on business cards and share your area
of experRse with business professionals. This will not only
allow you to stand out above the rest, you will create a
personal brand and image that sRcks.
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Your personal branding statement and goals
are completed. You are engaged with others
in your niche community and you are well
on your way to crea@ng a successful blog.
Now what?

Create

Now that you are considered an expert in
your ﬁeld of experRse you can oﬀer your
services to organizaRons. Consider creaRng a
speakers packet and outline for speaking
engagements that support your area of
experRse and personal brand. This is a great
way to measure ROI. Eventually you can
produce Podcasts, Webinars and even
publish your own book.
With a strong personal brand you can
create an empire of exper@se by following
the roadmap to personal branding success!
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I am a senior at the University of Oregon’s School of Journalism
and CommunicaRon, earning a degree in public relaRons. I
wrote this e‐book to learn more about personal branding. Now
I want to share it with you!
Do you have ques@ons about personal branding or PR?
Connect with Sarah:
e‐mail: sarahannelilly@gmail.com
twiIer: @sarahannelilly
facebook: facebook.com/sarahannelilly
PPOpenmic: propenmic.org/proﬁle/SarahLilly
Read more about my thoughts on personal branding, public

rela@ons and social media on the Merge PR blog!

